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Overview
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App.mailcharts.com 
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Marketers can’t keep up 

with industry best practices

More texts? Fewer emails? 

The “industry standard” is constantly 

changing, and a marketer’s career 

depends on keeping up with these 

trends.

Manually monitoring 

campaigns is tedious

28% of marketers spend 2-8 hours 

planning each campaign. Sorting through 

a clutter of competitor content they’ve 

personally subscribed to.

Recipients demand 

better experiences.

Global email volume jumped 60% 

thanks to the pandemic then rose 

another 14% in 2021. Content must 

be fresh and engaging to grab 

attention.

Ecommerce marketers are in the dark on how their 
email and SMS campaigns compare to others in the 

industry.



©2022 Proprietary and confidential, Validity, Inc. 5

Build more effective campaigns with MailCharts.
The campaign intelligence tool that gives ecommerce marketers industry insights and inspiration 

to create more engaging email and SMS communications. 

Access competitive 

intelligence instantly.

Quickly reference the latest and 

greatest campaigns and sending 

practices in your industry.

• MailCharts Index

• Compare

• Brand search

Inspire your email and 

SMS strategy.

Curate and share inspiring content and 

cutting-edge promotional trends from 

top ecommerce brands.

• Email journeys

• Email advanced search

• Email lists

• Holidays

Build evidence-based 

campaigns.

Come to campaign planning armed 

with industry benchmarks, email 

audits, historical data, and reports.

• Email reports

• Industries and groups

• Email score
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Build evidence-based campaigns.

Build effective campaigns and strategies based on facts, not guesswork.

Email reports

Compare brands against 

benchmark data for sending 

behavior, subject lines, and send 

timing. View year-over-year or 

month-over-month data.

Industries and groups

Browse over 2500 ecommerce 

brands organized by industry 

groups. Compare benchmarks and 

trends across companies within a 

group to stay on top of the industry.

Email score

Our 8-point email scoring follows 

email marketing best practices. 

Use it to evaluate your program 

as well as check competitors.
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Access competitive intelligence instantly.

Take the grunt work out of getting industry intel to see how you’re pacing against peers and best practices.

MailCharts Index

Reference premium email designs 

from the hand-selected 2500+ 

ecommerce brands for the most up-

to-date collection across a wide 

spectrum of top programs.

Compare

Go beyond averages to see how 

your metrics stack up against 

other brands and groups

Brand search

Search by keywords, brand 

name, or website. Use filters and 

groups to organize by your own 

custom criteria. 
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Inspire your Email strategy.

Energize your team’s creative process so they can generate fresh content that best engages your audience.

Email journeys

Get inspired by top ecommerce 

brands’ email journeys with 

MailCharts.

Advanced email search

Find the perfect email example in 

seconds sophisticated search 

options.

Email lists

Easily save, export, and share 

your favorite emails with your 

team.

Holidays

Avoid the last-minute holiday 

scramble by studying emails 

strategies and creative examples 

from leading ecommerce brands.
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Inspire your SMS strategy.

Inspire your next campaign with curated SMS marketing examples featuring engaging copy and CTAs.

SMS data

Get a head start on campaign 

planning and save time on research. 

Browse categories like promotional 

SMS, welcome, double opt-in, 

birthday, and so many more to find 

inspiration for your next campaign.

SMS libraries

Compare SMS marketing 

examples from the MailCharts 

database to make sure yours 

stand out.

Share ideas

Report on competitors and 

peers. and share ideas with your 

team to optimize your strategy.
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What valuable features of 
MC are under-utilized? 
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Features that you should be using 

• Purchase journeys, if you have a 

customer request or doing some 

research and what to see a 

brands purchase journey, please 

request it.

• Saved your filters, use your 

groups and stay up to date with 

the weekly roll-up emails. 

• Need a specific new curated list 

that doesn't exist? You can 

request it. 

6min video

https://crmfusion.sharepoint.com/:u:/r/sites/rpservice/Shared%20Documents/Product/MC%20Purchase%20Journey%20Request.url?csf=1&web=1&e=FuSoAr
https://crmfusion.sharepoint.com/:u:/r/sites/rpservice/Shared%20Documents/Product/MC%20Purchase%20Journey%20Request.url?csf=1&web=1&e=FuSoAr
https://crmfusion.sharepoint.com/:u:/r/sites/rpservice/Shared%20Documents/Product/MC%20Curated%20List%20Request.url?csf=1&web=1&e=hQDIvC
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Use cases for cross-sell/up-sell
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Pricing and timing 
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Cross-Selling Mailcharts
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Cross-Selling Mailcharts

Quick Tip: Make sure that we either 

have their industry in Mailcharts, or 

use the search function for product 

types they sell to identify direct and 

indirect competitors who may have not 

been added to an industry category.

What to Listen for Discovery Questions

• Exploring or updating new mail 

streams or journeys

• Planning for the holidays (mid 

Q2 – Early Q3) 

• Planning for their busy season

• Competitive Email Intelligence 

isn't a data point they 

currently leverage

• Can you walk me through the process you take when it 

comes to creating or updating a new mail stream OR 

journey?  Is this a quick or lengthy process?

o Does it seem complicated and/or lengthy

• What data and insights are you relying on to help 

build/update this new journey or mail stream or as you 

plan for your busy season?

• If they mention looking at competitors, ask them how 

they currently acquire competitive email intelligence 

competitors?

o Do they have a platform already OR Is it a manual or 

complicated process

• If they don't mention competitors as a data point, ask 

why not?

o Is it difficult or time consuming
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Using Mailcharts to help 
with a Certification Cross-
Sell

Sending Behavior Report

• # of Brands in their category 

they are competing with to 

get to the inbox

• Emails sent by their industry 

on a weekly average

• Is the day(s) of the week and 

time of day they send 

crowded

Certification Benefit

• Standing out in a crowded 

inbox

• Reduced Throttling
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Using Mailcharts to help 
with an Everest Cross-Sell

Customer Email Data in MC

• Review their creatives for 

large HTML and image 

weight, and subject line 

length

Benefit of Everest

• Are these creatives 

impacting our deliverability 

& reputation outside of Cert 

MBP partners (Ex: Gmail)

• Preview creative and subject 

line in D&C before deploying

o Easily identify larger 

image files to compress

o What does the Subject 

line look like across 

devices and platforms
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Use cases for holiday eComm 
customers 
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Lost Revenue Opportunities

Look at historical data of when 

their competitors are starting 

holiday campaigns, day of week, 

frequency and promotional 

strategy.

Email Lists

Using the Black Friday and 

Christmas email lists to provide 

insights on the previous year's 

campaigns in their industry

Most Popular Holiday Terms

Words and phrases that occur 

the most frequently in the 

subject lines

Significant Terms

Interesting or unusual 

occurrences of words or phrases 

in the subject lines 

Holiday Use Cases – Adding another layer of support
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Want to help Product?
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Any volunteers? 

1) Updating our ESP & Technology content

2) Improving our Mobile Optimized score

3) Displaying some information about the 

audience of the email being viewed

4min video
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Resources
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• MailCharts Feature Matrix 

• Help Centre for MailCharts

• Technical Overview

• Why use MailCharts – 3 pillars

• MailCharts Competitors

• Sharepoint Product <> CS 

https://crmfusion.sharepoint.com/:b:/r/sites/SalesEnablement/Shared%20Documents/Messaging%20-%20MailCharts/MailCharts%20Feature%20Matrix.pdf?csf=1&web=1&e=2bYGfW
https://knowledge.validity.com/s/mailcharts-home?language=en_US
https://crmfusion.sharepoint.com/:b:/r/sites/SalesEnablement/Shared%20Documents/Messaging%20-%20MailCharts/Mailcharts%20Technical%20Overview.pdf?csf=1&web=1&e=Xtqg38
https://crmfusion.sharepoint.com/:b:/r/sites/SalesEnablement/Shared%20Documents/Messaging%20-%20MailCharts/Three%20Pillars%20of%20MailCharts.pdf?csf=1&web=1&e=2GloDF
https://crmfusion.sharepoint.com/sites/SalesEnablement/Shared%20Documents/Forms/Active%20Documents.aspx?as=json&FolderCTID=0x012000C96CAA7F3C3DDB409D6FC7CE062E0728&id=%2Fsites%2FSalesEnablement%2FShared%20Documents%2FCompetitive%20Info%2FMailCharts
https://crmfusion.sharepoint.com/:f:/r/sites/rpservice/Shared%20Documents/Product?csf=1&web=1&e=uhKhoy


23

Q&A
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Questions?
What is the difference between Competitive Intel in Everest and MailCharts?

We cannot compare these products as they are completely different. They have separate data points, Comp. Intel is information coming 

from our Spam Trap partner network and MailCharts is direct sign ups. Competitive Intel will have a more analytical approach, MailCharts 

is more for the creative side. 

FAQ Document

https://crmfusion.sharepoint.com/:b:/r/sites/SalesEnablement/Shared%20Documents/Messaging%20-%20MailCharts/MailCharts%20INTERNAL%20FAQ.pdf?csf=1&web=1&e=FmoImb
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